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JOB DESCRIPTION

Post:


Sales and Marketing Advisor
Directorate:

People

Department:

Health and Recreation

Location:

South Lake Leisure Centre
Reports to:
Operations Manager
Salary:


SO1
Hours:




Duration:

Permanent

All employees are expected to model the Customer Care behaviours of “Serve Passionately, Engage Positively and Deliver Consistently.”

job purpose:

Committing to the one-team ethos, you will be flexible and collaborative and you will actively support all colleagues and other activities necessary to deliver the service objectives.

As a Sales and Marketing Advisor, you will design and deliver the sales, customer communication and Promotion/Marketing Plans, to continually increase income and participation in Centre activities and to deliver an effective service to all customers.

main Duties and Responsibilities:
1. Develop and organise all forms of customer communication/marketing messages.

2. Provide the sales and marketing messages, including social media, for the Customer Advisor Team and other colleagues.
3. Use a variety of sales, promotion and communications/marketing techniques to grow income, memberships and participation in all activities, including ideas for promotions and campaigns.
4. Liaise with potential and existing customers to generate and convert leads and enquiries into memberships or participation in the Centre’s activities, including outlining benefits of memberships.
5. Organise a system for facility tours and conduct tours.

6. Organise and deliver local area and community outreach initiatives to grow memberships and participation and impact the Health and Well-being Agenda.

7. Interrogate systems and follow up to achieve growth and retention objectives.
8. Maximise member and participant retention, in line with targets.

9. Organise and deliver systems and Centre events to enhance the social aspect of physical activity.
10. Ensure information is up-to-date and fit for purpose for effective customer communiations.

11. Conduct exit interviews/surveys with leaving members to understand issues around customer retention.

12. Be flexible and collaborative and actively support all colleagues and other activities or processes which impact on the performance of the Centre.


